BO TAI CHINH CONG HOA XA HOI CHU NGHIA VIET NAM
TRUONG PAI HQC Doc 1ap — Tw do — Hanh phiic
TAI CHINH - MARKETING ‘ _

S6: 2210/QD-DHTCM Thénh phé HS Chi Minh, ngay 13 thing 8 ném 2024

QUYET PINH
Ban hanh Chwong trinh dao tao trinh d§ thac s
Nganh Marketing — Ma nganh thi diem: 8340115

HIEU TRUONG TRUONG PAI HOC TAI CHINH — MARKETING

Can cir Ludt Gido duc dai hoc ngay 18 thang 6 ndm 2012 va Ludt sira déi, b sung
mét sé diéu cua Ludr Gido duc dai hoc ngay 19 thang 11 ndm 2018;

Can cir Nghi dinh s6 99/2019/NP-CP ngay 30 thang 12 nam 2019 cia Chinh phi
quy dinh chi tiét va huéng dan thi hanh mét s6 diéu cia Ludt sira doi, b6 sung mot sé
diéu ciia Ludt Gido duc dai hoc;

Cdn cit Quyét dinh 1 982/0D-TTg ngay 18 thang 10 ndm 2016 cia Thi tudng Chinh
phii vé phé duyét Khung trinh do quédc gia Viét Nam;

Cén cir Thong tw s6 17/2021/TT. -BGDDT ngay 22 thang 6 ndm 2021 ciia Bg trudng
Bé Gido dyc va Dao tao quy dinh vé chudn chuong trinh dao tgo; xdy dung, tham dinh
va ban hanh chirong trinh dao tao cdc trinh dg cua-gido duc dai hoc;

Cén cit Théng tw s6 23/2021/TT-BGDDT ngay-30 thang 8 ndam 2021 cia B trucmg
B¢ Gido duc va Pao tao vé viéc ban hank-Quy ché tzgyén sinh va dao tao trinh do thac si:

Cdn cit Nghj quyét sé6 13/NQ-DHTCM-HDT ngay 28 thdang 9 nam 2021 cia Hpi
dong truong ban hanh Quy ché t6 chitc vé hoat dong cua Truong Dai hoc Tai chink —
Marketing;

Can ciéNghi quyét s6 SO/NQ-HDT ngay 21 thing 10 nam 2022 cia Hpi déng
fruong vé vidc mé nganh dao tao mdi trinh do thac si:

Céin cit Thong bdo s6 2250/TB-DHTCM ngay 08 thing 8 niim 2024 vé két lugn cia
Hboi dé‘ng Khoa hoc va Dao tao tai cude hop thang 8/2024;

Theo dé nghi ciua Truéng phong Quan Iy dao tao va T ruong khoa Marketing.

QUYET PINH:

Piéu 1..Ban hanh kém theo Quyét dinh nay Chuong trinh dao tao trinh d6 thac st
nganh Marketing, mi nganh dio tao thi didm: 8340115,

Piéu 2. Chuong trinh dao tao quy dinh tai Diéu 1 dugc dp dung tir khoa tuyén sinh
nim 2024 tro di.

Diéu 3. Trudng phong Quén 1y dao tao, Trudng khoa Marketing va Vién trudng
Vién Ddo tao sau dai hoc chiu trach nhiém thi hémh..Quyét dinh ndy./. "

TA)

Noi nhin: )
- Ban Gidm hi¢u (dé biét);

- Nhu Piéu 3;
- Luu: VT, QLDT/



BO TAI CHINH CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG DAL HQC Péc 1ap - Tu do- Hanh phiic
TAI CHINH - MARKETING

CHUONG TRIiNH PAO TAO
(Ban hanh kém theo Quyét dinh s6iIUOP-PHTCM, ngayAthang Snim 2024
cia Hiéu truong Truong Dai hoc Tai chinh — Marketing)

- Tén chwong trinh (tiéng Viét): MARKETING

- Tén chuong trinh (tiéng Anh): MARKETING

- Trinh d9 dao tao: Thac si

- Nganh dao tao: Marketing M3 nganh d3o tao thi diém: 8340115
- Pinh huéng dao tao: Ung dung.

- Hinh thitc: Chinh quy

1. MUC TIEU PAO TAO
1.1. Muc tiéu chung:

Chuong trinh dao tao trinh d§ thac s marketing trang bi cho hoc vién nhimg kién thirc
chuyén siu-trong iinh vic marketing. Thong qua qué trinh nghién cre-mang tinh thuc tién
cao trong linh vyc marketing va cép nhdt nhimg kién thirc marketing duong dai, hoc vién
néng cao dugc ning luc gidi quyét cic van dé trong linh virc chuyén mén ngénh marketing
g6p phéan nang cao hiu qua hoat dng cuia t6 chuirc. Khi c6 nhu cau, hoc vién c6.thé hoc bd
sung mot sb_phuong phap nghién o theo yéu ciu clia chuyén nganh dao tao trinh d9 tien si
-dé ti€p tuc tham gia chuong trinh dao tao trinh 9 ticn si.

1.2. Mye tiéu cu thé:

+ Vé-kién thirc

- PO1: Cung cap kién thirc méi theo huéng chuyén sau vé Marketing, c6 thé dam nhiém
cong viéc voi vai trd 1a mot chuyén gia, giam doc trong linh virc Marketing.

- PO2: Phat trién tu duy phén bién, 1am chi kién thirc dé c6 thé gidi quyét nhimg-tinh
huong va céc van dé-thue tén-hoat dong marketing ciia cic doanh nghiép trong mdi trudng
toan cdu hoa.

RN ki ndng:

- PO3: K§ ning cén thiét v& hoach dinh, 14p ké hoach va to chitc thuc thi cc chién luoc,
chinh sach Marketing.

- PO4: K¥ ning tur duy, phan bi€n, nghién ciru dgc 1ép, téng hop, cip nhat kién thire,
phén tich va phan bién cac chién hrgc, chuong trinh lién quan dén Marketing



- PO5: K§ ning dénh gia, phat hién, gidi quyét cac vén @& thyc tién thude linh viec
Marketing,

+ Vé mukc tw chit va chiu trach nhiém:

-PO6: Kha nang séng tao, td chirc cac cong viée quan 1y mot cach doc 14p tai cac doanh
nghiép; khd niing t6 chirc, phdi hop va lam viéc theo nhém, phét trién nhém @& thuc hién
nhiing cong viéc duoc giao mot cach hiéu qua;

-PO7: Tu tm, linh hoat, khéo léo khi giao tiép vé6i déi tac, dbi tugng quan ly dap tmg
. va thoéa mén nhu cdu cia déi tac, dbi twong quén ly

- PO8: Kha nang tu dinh hudng, thich nghi v6i cac méi tredng 1am viée khic nhau; tir
hoc tap, tich lily kién thirc, kinh nghiém dé néng cao trinh d chuyén mén nghiép vu.

2. VI'TRI VIEC LAM VA NANG CAO TRINH PO
2.1. Vitriviéc lam

- Thac si Marxeung ¢6 co hdi tré thanh giam déc, chuyén gia trong linh vurc Marketmg
gom thuwong hiéu, truyén théng hodc quén tri marketing.

- Thac si Marketing c6 co hoi hec b6 sung dé tiép tuc hoc lén cap hoc nghién cru sinh
dé tham gia giang day.

- Tr6-thanh gidng vién doanh nghiép tham gia gidng day dinh huéng-img dung & cac
trudmg dai hoc.

- Giam d6c hoic chuyén gia trong finh vuc marketing & cac to chirc Nha nudc va cic td
chirc khac ngoai kiru vuc doanh nghiép.

- Tham gia tr vén linh virc Marketing,
2.2; Nang cao trinh d¢

Hoc vién saukhi it nghiép c6 thé hoc bd sung thém mot s6 hoe phan dé tiep tuc hoc
1én bic Hénsi. :

3. CHUAN BAURA:

Chuong trinh dugc thiét ké dam bao ngudi hoc dat tot nghiép dat duoc cdc chudn diura
chung cia nganh nhu sau:

— V2 kién thike:
PLO1: Vén dung kién thirc chuyén sau vé ¢ marketing, sang tao, chi dong trong giai quyét
nhitng vén dé thyc tién.

PLO2: C6 nang Iuc tong hop kién thirc mét cach c6 chon loc, phén tich tac dong méi
trudong kinh doanh dén thuc tién hoat dong marketing.

PLO3: C6 ning lyc danh gi4 toan dién két qua hoat dong cac chuong trinh marketing



trong doanh nghiép.
— Vé kj ndng:
PLO4: K§niing vin dung sing tao céc kién thirc vao thuc tién, c6 ning luc sang tao,
phat trién trong nghé nghiép marketing.

PLOS5: Ky niing hoach dinh, 1ap ké hoach va tb chirc thuc ﬂ'll cac chién hrge, chinh séch
vé Marketing

PLO6: K¢ nang truyén dat cac chuwong trinh, ké hoach hoat dong marketing dén moi
ngudi trong doanh nghiép va c6 thé thio ludn cac ndi dung chi tiét v6i cic chuyen gia
marketing trong va ngoai doanh nghiép d giai quyét cac van d& nay sinh trong thyc tién kinh
doanh doanh'nghiép.

PLO7: K§ ning 18p ludn, tu duy theo hé thong, nghién ciru, phat hién va giai quyét cac
van dé trong linh virc marketing

— Vé mikc tw chil va chiu trdch nhiém:
~PLOS: Ty tin, trung thuc, trach nhiém, cin than, tin cy, thich nghi, chuyén nghiép trong
quan Iy, danh gia va cai tién cac hoat dong chuyén mén.
- PLO9: Ning Iyc phét hién va dua ra nhiing két luan mang tinh chuyénrgia vé cic van dé
phic tap trong inh vire chuyén-mon.

fPLOiO: Nghién ciru, dua ra-nhiing sang kién quan trong, tr dinh hudng va hudng dan
nguoi khac.

4. THOI GIAN PAO TAO:
Thai gian dao tao: 2 nam.
Thoi gian hoc tap t6i da: 4 nam.

5. KHOI LUQNG KIEN THUC TOAN KHOA: 60 tin chi -
6. QUY TRINH PAO TAO, PIEU KIEN TOT NGHIEP:
6.1. Quy trinh dao tao:
-— Theo qu ché dio tao trinh do thac si hién hanh ctia Nha nude va cia Truong.

— Tiéu chuin, trach nhiém va guyén han clia gidng vién gidng day ¢ o trinh d¢ thac si phai
tudn thi cac quy dinh hién hanh cia Luit-Gido duc daihoc; quy dinh vé chuin chuong trinh
daotaocia Bo Gido duc va Pao tao va cac quy dinh khac c6 lién -quan.

— Cosé dao tao duge td chirc céc 16p hoc truc tuyén véi khdi lvgng hoc tap khong vuot
qué 30% tong khdi hrong clia chuong trinh dao tao khi dap vmg cc quy dinh hién hanh vé
mg dyng cong: nghé thong tin trong quéan ly va td chirc dao-tac-qua mang; bio dam chat luong
khong thap hon so vdi céc 16p hoc tryc tiép.

6.2. Dia diém dao tao:
— Tb chirc d3o tao tai cac co s& chinh thirc cia Trudong Pai hoc Tai chinh — Markchng
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— Céc hoat dong thyc hanh, thuc tap, nghién ciru va trai nghiém thuc té dwoc td chirc &
ngoai Truong nhung khong vugt qua 20% khdi luong chwrong trinh dio tao theo Théng tu s6

23/2021/BGDBT ban hanh ngay 30/08/2021 ctia B§ Gido duc va Pao tao.

- Trubng duoc tb chirc cac 16p hoc tryc tuyén véi khéi Ieong hoc tdp khong vuot qua
30% tong khdi hrong cia chuwong trinh dio tao khi dép tmg cic quy dinh hién hanh vé tmg
dung cong nghé thong tin trong quan 1y va tb chitc dio tao qua mang; bao dam chat hrgng
khéng thap hon so véi cac 16p hoc truc tiep.

— Trong trudmg hop thién tai, dich bénh va céc trudng hop bét kha khang khéc, Trudng
thyc hién dao tao cc hoc phan theo huéng din cua Bo Gido duc va Pio tao, Uy ban Nhén
dén Thanh ph6é H6 Chi Minh.

6.3. Don vi phm hop dao tao (néu cé): khéng
6.4. Diéu kién tbt nghiép:

— Dihoan thanh cac hoc phin cia chuong trinh dio tao va bao vé dé 4n tht nghigp dat
yéu cau;

— Co6 trinh d6 ngozi-ngir dat yéu ciu theo chuin diu ra cia churong trinh dao-tao trude
thoi diém xét tot nghiép; dugc minh chimg bing m6t trong céc vin béng hodc chimg chi ngoai
ngir dat tnnh d6 twong duong béc4 theo Khung nang luc ngoai ngit 6 bac dimg cho Viét Nam,
hoic bang t6t nghiép trinh do dai hoc trd 16n nganh ngon ngit nwdc ngoai, hodc bang t6t nghiép
trinh 4§ dai hoc tré 1én nganh khac ma churong trinh dwoc thuc hién-hoan toan bing ng6n ngir
nudc ngoai;

— Hoan thanh céc trachnhi¢m theo quy dinh ciia co sé dio tao; khong bi truy ciru trach
nhiém hinh sy va khéng trong thoi gian bi ky luét, dinh chi hoc tép.

7. TUYEN SINH:
7.1. Chi tiéu tuyen sinh:
Theo chi tiéudwge xét duyét tir Bo Gido duc va Pao tao dbi véi ning lyc dao tao cua
Trudng Dai hoc Tai chinh — Marketing.
7. L*Phtru’nﬁihlrc tuyén sinh:

~ Phuong thirc tuyén sinh trinh d6 thac st gdm: xét tuyén d6i véi trintrdd dai hoc va vin
bang, chimg chi ngoai ngu dat trmh do twong duong bac3/6 &d 1én.-

— Chc.mén xét tuyén bao gdm hai mén co s& nganh phu hop trinh d dai hoc, cu thé:

+ Kinh té hoc;
+ Nguyén thmarkeﬁng.

Luu 3: Néu bang diém trinh d6 daihoc clia ngum du tuyén khéng c6 hoc phan Kinh té
hoc, ma c6 2 hoc phén Kinh t& hoc vi m6 va Kinh t& hoc vi mé thi didm xét tuyen mon Kinh
t€ hoc 13 trung binh cong diém ciia 2 hoc phin néi trén. Truomg hop ngusi dy tuyén t6t nghiép
dai hoc h¢ lién thong, ndp kém bang diém hé cao ding.

T3 Chuan dau vao:

a) Yéu cdu vé vén bang

-Co bang tot nghi¢p dai hoc nganh Marketing.

- C6 bing tdt nghiép dai hoc céc nganh thugc nhém nganh Kinh doanh va Quan Iy va c6



chimg chi bd sung kién thirc véi chuong trinh gdm:

STT Hoc phin S6 tin chi
1 Kinh té hoc 3
2 Nguyén ly Marketing 2
Tong cong 5

- C6 béing tbt nghiép dai hoc mot s nganh khac va c6 chimg chi bd sung kién thirc véi
chuong trinh gom: i i
STT Hoc phan So tin chi
1 Kinh t€ hoc 3
Nguyén ly Marketing

2
3 Hanh vi nguoi ti€u dung nang cao
4 Nghién ciru Marketing

Tong cong
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b) Yéu cdu thdm nién cong tdc: Khong
¢) Yéu cdu vé trinh d ngogi ngik:

- Puoc minh chimg bing mot trong c4c vin bing hoic chu:ng chi ngeai ngir(Tiéng Anh)
dat trinh 46 twong duong Béc 3 theo Khung ning lyc ngoai ngi 6 bac ding cho Viét Nam,
hoic bang tot nghiép trinh d6 dai hoc tré 18n nganh ngén ngir nude ngoai, hodc bang tbt nghiép
trinh d§-dai hoc tré 1én ngank-khac ma chuong trinh duwge thue hién hoén toan bang ngdn ngu
nudc ngoai.

7.4 Cong nhin két qua hoc tip va “chuyén ddi hoe plum
a )N guoi hoe duge xem xét cong nhin va chuyén ddi tin chi ctia mét s hoc phan khi d3
hoc mot chirong trinh dao tao thac si nganh khac. Céc hoc phin di hoc phal c6 trong chwong
trinh 4o tao thac st ctia Trudng vdi sb tin chi duge céng nhin va chuyén d6i khong vuot qua
30 tin chi.

'b) Sinh vién Trudng Pai hoc Tai chinh — Ma:rkeu_ng dang hoc chwong trinh dao tao dai
hoc co hoc luc tinh theo diém trung binh tick liy xép loai kha trd 1én duoc ding ky-hoc trude
mdt s6 hoc phéin ciia chwong trinh dao tao thac si tai cia Trizémg véi so tin chi khong vuot qua
15 tin chi. Cu thé sinh vién ¢6 thé dang ky hoc trude cdc hoc phan sau:

STT Tén mdn hoc §6-TC
1 Hanh vi nguoi ti€u ding néng cao 3
2 Quén tri marketing toan ciu 3
3 Phwong phap nghién ciru trong marketing 3
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4 Marketing chién hroc 3
5 Marketing k¥ thuat s6 7 3

¢) Nhiing hoc phén d3 hoc & chuorng trinh dai hoc hogc chuong trinh thac si nganh. khac
duo’c x¢t cong nhén va chuyén ddi tin chi trong churong trinh dao tao thac si khi dap tmg cac
diéu kién sau:

+ Cung ndi dung gidng day; Péap {mg chuan diu ra, bing hogic 16n hon khéi luong hoc
tép trong chuong trinh d4o tao thac si ciia Trudng;

'+ Diém dénh gia dat tir diém C (hodc quy dbi twong duong) tré Ién; |
+ Thoi diém hoan thanh khéng qua 05 nim tinh t&i thoi diém xét cong nhén, chuyén déi.

8. CACH THUC PANH GIA VA THANG PIEM: _
Cach thirc d4nh gia va thang diém danh gia két qua hoc tap céac hoc phincia hoc vién
theo quy dinh hi¢n hanh cia Truong.

9. NQI DUNG CHUONG TRINH:
STT | MASO TEN HQC PHAN TC | LT | TH g;lj
L_  Kién thirc chung: 7 tin chi
1 MKTO1 | Triét hoc 4 4 | o
2 MKTO02 | Hanh vi ngu#i tiéu dung ning cao 3 2 1
Tong 7 6 | 1

I. Kiénthic nganh va chuyén nganh:

Hoc phin bétbude: 29 tin chi

3 ién cirtro
3 MKTO 3 if]{l:ﬂ(:l;ﬁ;);ap nghién ci-trong 3 5 | 1
4 MKT04 | Quan trj Marketing toan ciu 3 2 1
5 MKTO05 | Marketing chién hrgc 3 2 |1
6 MKTO06 | Quén tri Marketing dich vu 3 2 1
7 MKTO07 | Marketing k§ thudt sb 3 2 |1
8 MKTO08 | Marketing xa hoi 3 2 1
5 S dTib 1?11152 12 ;iéi méi va phat trién san 5 5 | i




10 MKT10 ;Ie;(;kit’;i \;‘1 trach nhiém x3 hdi trong s | 2 0

11 MKT11 | Nghién ciru tinh huéng thuc té 1 3 0 | 3

12 | MKTI12 |Nghién ciru tinh hubng thyc té 2 3 1 0|3
Tong 29 | 18 | 11

Hoc phin tw chon: 15 tin chi (Hoc vién cé thé chon 1 trong Z‘d‘_inh huong sau).

Pinh hwéng Quan tri marketing

13 MKT13 | Lap ké hoach marketing 3 2 1
14 MKT14 | Chién hegc va chién thuat dinh gia 3 2 |1
15 MKT15 | Tri tué nhén tao trong Marketing 3 2 |1
16 MKT16 | Marketing trai nghiém 3 2 1
17 MKT17 | Quén tri kénh Marketing 3 2 1
Tong 15 | 10 | 5
Pinh hwéng thwong hi¢u - truyén thong
- 2 Y
18 KT18 _}h{dzk‘t?ngg ke hoach-trayen thong 3| 2 |1
19 MKT19 | Quén tri truyén théng doanh nghiép | 3 2 |1
9 0 MKT20 %;a(t:n tri quan hé céng ching chién 3 5 ]
21 MKT21 | Quén tri thwong hiéu chién hroc 3 2 1
22 MKT22 | Chién Iugc marketing noi dung 3 2 1
Tong 15| 10 | 5
5. Tt nghigp:
23 MKT23 | D8 an t6t nghiép 9 0o |9
Tong 60 | 33 | 27
10. KE HOACH GIANG DAY:
Hoc ky 1
STT HOQC PHAN TC - GHI CHU
Triét hoc ' 4 '

1



Hanb vi ngudi ti€u ding ning cao

Phuong phéap nghién ciru trong Marketing

Quan tri Marketing toan ciu

W | & | W N

Marketing chién lugc

W W W W

TONG

Hoc ky 2

STT

HOC PHAN

GHI CHU

Quan tri Marketing dich vu

b

Marketing k¥ thuét s6

-Marketing xd hoi

Quén tri doi m6i va phat trién san phdm méi

Pao dirc va trach nhiém x3 héi trong Marketing

Nghién ciru tinh hudng thuc té 1

W |

N (Y (b A

Nghién ciru tinh hubng thuc té 2

5 )

TONG

20

Hoc ky 3 — Tw chon (chon 1 trong 2 dinh huéng sau).

STT HQC PHAN

TC

GHI CHU

Dinh hwéng Quén tri marketing

L4p ké hoach marketing

Chién hrgc va-chién thuat dinh gia

Tri tug¢-nhén tao trong Marketing

Marketing trdi nghiém

N | W (N |

Quén tri kénh Marketing

W W W W

TONG

15

Dinh hwémg Thwong hiéu — Truyén thong




1 Xay dung ké hoach truyén thong Marketing 3
2 Quan tri truyén thong doanh nghiép 3
3 Quan tri quan hé c6ng ching chién hroc 3
4 Quan tri throng hi¢u chién lugc 3
5 Chién Iudc marketing ndi dung -7 3
TONG 15
Hoc ky 4
TT | MASO HOC PHAN TC GHI CHU
1 | MEM23 | Dé 4n tit nghiép 9
TONG 9

11. HUONG DAN THUC HIEN CHUONG TRINH PAO TAO VA PAM BAO CHAT
LUQNG-BAO TAO
11.1. Hwéng din thye hién chwong trinh dio tao
% Tb-chirc thue hién dao tao
- Chuong trinh dae tao duoc thuc hién tir khoa tuyén sinh nim 2024, dugc dao tao theo
- phueng thirc tin chi.

Vién Do tao-Sau dai hoc chiu trich nhiém trién khai dic tao theo ké hoach dao tao theo
timg niim/hoc ky.

Khoa chuyén mon chiu trach nhiém phan céng gidng-vién giang day cac hoc phan va
huo’ng dan luan van tot nghiép, theo di ndi dung giang day theo dung voi yéu cau @& cwong
chi tle‘rhocphan Déi v6i nhitg hoc phan tir chon, tiy theo tinh hinh thuc tién Khoa chuyén
mon s& tw vin cho hoc vién lya chon hoc phan phu hop.

Trong qué trinh t6 chirc thuc hién s& d& xudt nhitng yéu céu can thiét vé co s& vt chat
v c4c phuong tién giang day phuc-vir-che qua trinh dao tao. Hodc @& xuét nhimg thay doi vé
phuong phap giang day thickrnghi v6i tinh hinh thwe te.

Hoc vién khong du diu kién dé danh gia két qua dat hoc phan s& phai ding ky hoolai-
hoc phan do.

& Phu'qmg phépgidng day — hoc tip

- Két hop—qua trinh giang day, huéng din ciia gidng vién va ty nghién ciru ciia hoc vién,
& cao va khuyén khich tinh tur ch, nang dng trong hoc tap va ng...un ctru ciia hoc vién. Ap
dung cac phuong phap giang day méi nhu: néu van dé, bai tap tinh hubng, ¢ tai nhém. Cha
trong dén k¥ ning lién quan dén thyce tién cac hoc phan chuyén nganh.

— Ap dung céc hinh thirc thyc hanh da dang cho cac mén chuyén nganh nhu:

L O
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+ Tb chirc seminar: Gidng vién chi giéng day cac n6i dung co ban, hwéng dan tai licu
tham khdo, ba1 doc thém, huéng din hoc vién doc va tham gia thao ludn trén 16p

hoic bai viét,

- A . r . A s LA 1% A 5 1 -
+ Moi cac chuyén gia bao cao thyc t€, hoc vién viét bai thu hoach vé chi dé bao cio.

+ Té chirc thyc hanh theo nhém nhé: thao luén tinh hudng, khao sat viét @& tai nho,
dé tai nghién ciru khoa hoc.

11.2. Pam bio chét lwgng dao tao
% Co s6 vit chat, cong nghé, trang thiét bi phuc vu giing day

. Thoi gian |
) Dign tich Hoc phan | si dung
STT Hang muc I san xiy * “» | Ghichua
wong 2, | /mdn hge | (hocky, | _
dyng (m®) 5
nam hoc)
1 Hoi truong, glang duorng, phong hoc céc loai, phong da ning, phong 1am viée cia-gido su,
pho giao su, giang vién co hiru
11 Hoi irzdmg, phong hoc 16n 2 4.493 Céc-mon HK 1-
| trén 200 cho ) ly thuyét HK3
260 o Céc modn HK 1-
1.2 | Phong hoc tir 100 - 260 cho 34 4.050 1§ thuryét HK3
x Cac mon HK 1-
A Y - _iﬂ_ A I
1.3 | Phong hoc tir 50 - 166-cho 214 15.567 i thuyét KA
. Céac mon HK1-
1.4 | S6 phong hoc dudi 50 chd_ o 263 Iy thuyét HK3
Phong lam viéc cua gido su,
1.5 | ph6 gido su, gidng vién toan | 10 250
thoi gian
2 | Thu vién, trung tim hoc lign 3 4753
Trung tdm nghién ciru, phong|— Phong
3 | thi nghiém, thyc nghiém, cosd| 32 2.650 _thire hanir
thyre hanh, thyc tép, luyén-tin mady tinh
Tong dién tich 32.026

on A K
% Thw vién truyén thong

Hién nay, Thur vién ctia Trudmg duoc dit tai 04 co s& véi dién tich khodang 4. 7531112
Nham phuc vy cong tac giang day va dao tao béc sau dai hoc, Thur vién Tru'ong cung cap cac
tap chi khoa hoc trong nuéc va quoc té; cac gido trinh, tai lidu hoc tap bang tleng Viét va tiéng

nudce ngodi; cac ludn vin thac si da bao vé cia céc khéa trude dé d4p img nhu ciu tham khao
ctia hoc vién.

% Thw vién dién t&
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Nham d4p tmg nhu cau tra ciru thong tin khoa hoc cia gidng vién va HV sau dai hoc, tir
nam 2017, Thu vién phdi hop véi Vién Dao tao Sau Dai hoc da ding ky sir dung va khai thc
g0i dir liéu ciia Cuc Thong tin Khoa hoc va Cong nghe Qudc gia (N asati) @ gitip ban doc truy
cip moi co s¢ dir liéu khoa hoc trong nudc va quéc t€, bao gdm: STD-Tai liéu KH&CN Viét
Nam, Nhiém vy KH&CN Viét Nam, ScienceDirect, ProQuest Central, [EEE Xplore Digital
Library, SpringerNature....

Ngoai ra, Thur vién tham gia hé thong Thu vién Pién tir ding chung cho cac Co s& gido
duc dai hoc & Viét Nam chuyén sau khéi nganh kinh t€, kinh doanh, quan Iy; 1 thanh vién ciia
hé théng Thir vién dugc st dung céc co s& dir liéu: 02 CSDL tap chi dién tir 12 Sage va
Emerald; 03 CSDL sach dién ti 1a IG Publishing, Springer va Elsevier.

% Cong nghé

Nha treong tmg dung cong nghé thong tin trong quén ly, dao tao va hd trg ngudi hoc
nham cai thién trai ng]nem hoc tdp, ndng cao Iueu qua giang day, va toi wu héa quan ly gido
duc. Nha truomg c6 hé théng hoc tip truc tuyén va e-learning cho phép gidng vién va nguoi
hoc quan 1y tai liéu hoc tép, bai tap, va theo doi tién d6 giang day hoc tép. Cong cu hoi théo
true tuyén nhy Zoom, Microsoft Teams hd tro glang day va hoc tap tir xa, t6 chirc cac budi
thao 1uannhom va céc 16p hoc true tuyén. HE thong tu dong héa hd tro cac cong viéc quan ly
hanh chinh nhu ding ky mén hoc, danh gia va quéan ly- hd so nguoi hoc. Viée 4p dung cong
'nghe khong chi gitip néng cao hiéu qud gidng day va hoc tap ma con giipngudi hoc tiép can
tot hon cho méi trudng 1am viée hién dai.

W N\ el S W
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Danh muc sich, gido tr‘u!mh, t3i ligu tham khiq
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phuc vu chmmg trinh dao tao nganh Marketing

j | Nam Sir dung Mai hoc g
A - Ve ~ | v r - = - 4 i . -
STT Tén sach, giao trmh ~ Tén tac gid Nha xuit bin xuht bin cho }l\:gc phin .. Ghi chu
| phan X
Giéo trinh triét hoc | e o ) '
(Danh cho hoc vién cao hoc va hp ién | Pai hoc Quéd gm Chinh tri Quodc giz% 2018
ciru sinh khong thudc nhém nganh khoa Ha N 01 ‘ Su that ‘
hoc x& hdi va nhn vin) . . )
Gi4o trinh: Triét hoc chuong trinh sau | Trudng da1 hoc Tal ED'u hoc Quoc gxa Trict hoe MKTO1 .
1 . | Thinh phé HO Chi | 2015
dai hoc chinh — I*(Iarketu g, Mi
Gifo trinh Triét hoc cac hob BS Gid duc vakn iChmh i Qubc gia 2019
— tao ‘ Su thét |
Van kién Pai hoi Dang Cong san Yiét | NXB. Chinh trj Chinh trj Qude o
Nam Qubc gia, Ha Noi gla, HANGE j
e a4 I - .| DaihocKinhté
Gi4o trinh hanh vi ngudi tleu. dung Vi Huy Tr\ong qubc dan 2(,)‘22
‘ TS Nguyfnbc uin
Hanh vi nguoi tiéu dung ’I‘ruong & nhdém tac Thanh niéri 2020
gia :
‘ Hanh vi
2 Consumer behavior: Building Mothcrshaugh Me(Gray Hl_lll ngudi MKTO02
marketing strategy P R Hawlla g, D Educa mh ke tiéu dung .
& Kleiser, 5.
; Schiffman, L.G., Singapore: ‘
Consumer behavior. | Wisenblit T. Peution 2019
Consumer behaviour — Buymg, havmg e y ) .
azid being S sdifion Hhchjiel . S. Pf.'al son 2019 )
3 Nghién clru marketing Ngu yen Augn 1“&'XB Thanh nién 2020 Phugng MKTO03 -
Trudng ! _ phap
W 27 'Ed TR
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_ \ , Nim | F9nE | o
STT Tén sich, gido trinh Tén tie gia Nha xuat ban P cho thC M il Ghi chi
g lh xuit ban phin
f phan
vy s et Sl oy | ol | |
quantitative and qua11tat1ve arpproaches - Vidal-Sanz; Umverslt‘y’ PTGSS| Mmketm
’ Kumar V., L'eoné : P
Marketing research R. P. Aakar D A Johng"‘g ﬂ:“{ 2 ?#;21 f
. _&Day, G : R
Gido trinh phuong phép nghién ciu Nha xuat ban Tai
khoa hoc trong kinh doanh Nguyén plhh l“ho chinh 2020
; Burns, A. C., Veeck _- o~
Marketing research A& Bush R 7 NY. Pearson. 2020
. Kotabe M. M, & John Wiley & :
t ' | :
Glob:lal marketing managemen Helser, K.‘ | Squi:i.% o 2022
. Green, M. C, & | Pearson Educatioh '
Global marketing. Keasah; W. 1. ﬂmite ‘ | 2020 -
. Cateora, P.R.] h L%;algel;
4 : . Meyer R. B M. F McGraw—Hi N MKTO04.
International marketing Gilly, M. C., & 5 ducdtion 2020 g t?an :
Graham, J. L. pau ;
International ~ marketing  strategy: ' o '
analysis, development and Doole, L, LOWG’. R, Cengage Lcaa;ning 2019
: ) : & Kenyon, A -
implementation. _ ‘ ‘
Marketing chién lIuge | Ngt;ﬁigfguan NXB 'I‘q chinh 2024
Marketing strategy: Based on first Palmatier, R. W., & Blpom'Sbury 4009 Marketiri . .
5 | principles and data analytics. Sridhar, S. Pubhshmg | gchién' | MKTO5
| FerrelL 0. C, dbn E& €|‘ . IU.'(;)’C ;
Marketing strategy: Text and cases Hartline, M. D., & & F | 2022 ‘
| Learru ng, Inc..

Hochstei, B. W,
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‘ b oy e | Nam | SEAURE L e
STT Tén sach, gun‘o trinh Tén t:|ﬁc gia Nha xuat ban xukt bin d:l)l glci)c phin Ghi chi
| |1 )
Semces marketing: people, m..hnologry Wirtz J., Lovelock ‘ ; t
3 # ] ! ) 0 . .
strategy marketing manage: nent £ Pehrsclm - Quaén tri 4
6 Essentials of services mark .,tmg _ Wirtz J., Lovelock C Peirson 2018 Marketin MKTO6 -
, Lk 3 NXB Dai hoc ' g dich vu -
Gi4o trinh marketing tghr'h o l?ham Thi Huyén Kinh t& Quoc din | 2018
D1g1ta1 Marketing —  Strategy, Chaffev Dave, Ellis- o
Implementation and Prictice. | 'Chadwick Fiona, Péarson 2017
o . ! “haffey, D., & Ellis- B
Digital marketing (‘hi dwmk; - Pearson UK 2019 Marketin |
7 : C | 3 Frost, R, Fox, A. | b i o pio o ¥ MKTO07 .
EMarketing: digital marketing .st%a.tegy K. & Daughe rty) T Taylor‘& Ftancis 2022 thuat s6
| Strauss Tuly, Adel . _ '
E-Marketing El- An.guary and Pﬁéﬁ‘}irHau 2017
Raymond Frosi s |
Ll ] Ph1]11p Knotler Vi a |
Social marketing, tir chién [ugc dén thyc | | Narlcy R. Le, NXB Céng 2010
thi Trizdng Doanh nhén Thuong Marketin Rt
HBR dich g x& hoi T
] - f g . T = : MKTO08
Social marketing: Behavior change for | Lée, N. R, Kotler, | o, | ol doanh g
social good. P . Sdg,e Pub]1qa1L10ns. ;O 19 nafiigp
Sponsorship in marketing: Effecpve N %
partnerships in sports, frts and eventu Cornwz?ll, - ]ﬁ‘ Routlédge 2920
Nguyén Xuén & b in ' Quan tri
Phét trién sin pham méi Trusomg, Than)ﬁu sl | 2021 &8 méi
Innovation management and new | _ . ] ' va phét
9 product development ! Trott, ]l. Pl arson 2021 ke sim MKTO09
Engineering design methods: strategies ' Iohn Wﬂey & : phém
for product design. Cross, N. Snm 2021 mdi
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Stephan Dahl, ‘E’F ad{.
10 | The sage handbook of tarketing ethics | Patrick De SAGE 2021 E,fe-t‘f | MKT10
Pelsmacker, Charles ol km.li’
_ d, R. Taylor Marg oh
Business ethics: methods, theories, : o
application e Becker, C. U. Taylor & Frapcis 2024
B sach xdy dung ké hoach marketing & s W . s
hoan hio: danh ncng cho doanh ngluep Neu y}f b Tﬁorigi ‘tmﬁva' 2012
Viét Nam Tép 1: Nén tang Mérkehnp Phuong ’_I‘;ruyen thong
B sich xdy dyng ké hoach markeuhg |
hoan hao: danh riéngicho doanh nghu,p Nguyén Hoing 'Théng tin va 5012
Viét Nam. Tép 2: Lip ké thl.Gh PhufcmgI Truyén thong "
marketing ' . Lép ]u.,
11 B6 sach xdy dung ke Ifloach I\/Iarketmtr o | hoach MKT13"
hoan hio: danh riéng|cho doanh ntheif) | Nguyén Hoang ong tin ya 2012 marketin { 17
Vigt Nam. Tép 3: Thurc hién va d4nh gis Phuong Truyén thong g '
ké hoach Marketing I | '
Marketing planning: where strate ' )
et ct?onp g‘ gy Stephan Sgrger. Peatson %Ol? '
The marketing plan + How to prepare . | Amgerigan .
and 1mplement it, fourth edition William M. Luther Managem ent 2011
b T Assocxatlbn ‘
The strategy and tactics of pricing a| Thomas T. Nagle o Chién
12 | guide to growing more proi?tably Georg Miiller gouﬂedge 2018 1uo‘r va MKT14
A Practical guide to pricing ' 2019 chién

Simon — Kucher |
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value ; h
AT trong marketing: Tri tué nhan tad ja : .~ |Lao Gng X3 héi,
thay d6i nganh quang c4o, d1cl ’ P4%lglen$zi’ s Cjngtdeok 2020
bAn hing nhu thé nio? T 1980
Al in marketing, sales and service: How ' - Tri tué
marketers without a difa science degree Gentgch, P Springeﬁ‘ 2019 nhén tao :
13 | can use Al Big data and chatbcrts i trong MKT15
_ I | pnnger Marketirf
Artificial Intelligence for Btgsingss Akgar'kqtr, R Interhationdl 2019 g
| e Publishing.
Artificial Intelligence for Marketing: ! o ' '
Practical Apphcatxon., | _ Stemg, 1. Wﬂey il
Bxperiential ~ Marketing;: Secret), | 1o qumith | .
Strategies, and Success Stories from tl:w Ker%:iﬁ;Dan Wiley 2016 Marketin | omy 6:'
14 | World's Greatest Brands \ ¥ , ' g trai
Experiential Marketing: 4 'rachca] s f R nghiém
guide to interactive brand ei; ’ Ences Shirra Smilansky ]F{Qf.%an Fage Dt(ll 400
Quén tri kénh phén phéi ~ Nguyén Van Hoi NXB Thanh nién 2022 Quén trj
15 | _ Dao Thi Minh - | Mkeli‘h. MKT17
Gido trinh Quén trj kénh phén phdi Thanh, Nguydn | NXB Téi Chinh 2017 arketin
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16 meets a 4 Stephan Sorg:f:r Peason 2019 ik hoach MKTISI
A Ty O\ §




17

oo y Nam | SEWRET gy
STT Tén sich, gifo trinh Téntdcgia | Nhaxudtban | 0. | chohod | " 239 | Ghichd
j | | xuit bian Py ppan
: | o pha‘n
Principles of mtergrated marketing ‘ Cambridge ) truyfen
communications ! Lawrénce Ang University Btess. 4pas 1h:)ng
: - . Marketis n
Essential guide to the: marketing pIﬁnll Waod, M. B. Pearson jLZf;Ol'T &
3 ' | Qua.u tri
R . truyen
17 | Corporate Communication Argenti, P.A, McGraw-Hill 2022 thong MKT19
‘ : doanh
, . . nghiép
B6 cong cu chién lupc quan hé congr }i‘dison Theaker & | Chinh trj Quoc gia 2018
chiing ‘ Heather Yaxley, Su tha.t e
Strategic p[amnng for publlc rela’aons Ronald D. Smith, Routledge 2017 gt?:nn;,{;
K§ ning viét cho PR: Yéu t6 can thiét s | NXBBéchkhod | — sy
18 | cho phong cach va hlnh thtrc trinh bay Thomasl H. qulms Haq’NLOI 2018 C(;')l;:li MKT20 -
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Practice, McGraw—Hill Education 2014) elma.nTOt}ny abett} I Ha Noi :
Strateglc brand ma.nagement building, Quan tri
: measuring, and managing brand equity Keller‘KT. L Fparson L thuong -
19 ; g hidu MKT21
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. ‘ luoc
Content marketi tu hién 1 dé . ' 3
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STT
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Tén sach, gido trinh

Tén tac gia

Nha xuit bén

- Nam
Xuét ban

Sir dung
cho hoe
phén

Mai hoc
phéin

Ghi cha

dung noi dung danh cho ngudi sing a0

ndi dung. ‘
Xﬁy-f dung chién lugc néi dung theo
phuong thirc inbound. .

Justin Champion

T

TP.HCM: H& Chi
Minh

2020

Con_"cent markeing thei dai 4.0

Justin Kirby &
Lazat TDzamic

Hi Noi: NXB
Cong Thuong. |

2019

Marketing ndi dung huyén 'ﬂlf?‘.ﬁi )

I
Joe Pulizzi

NXB Béach khoa
Ha N6i.

2020

Content marketing trong ky nguyén trhi
nghiém khéch hang, -

Randr}i.r Fri‘isoh

Ha No6i: NXB Lao
dong

2019

g ndi
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Danh sdch cdc bii bdo khoa }ﬂfg;c sir dung dé gi!,'ﬁﬁg dgj}, hgc tip irong chwong trinh ddo tgo

STT

Céng trinh Khoa hoc
|

Ghi chu

Dang, V.M (2024), Nganh ban 1& Viét Nam trong qﬁa'{lﬂml chuyén @i s6 - co hoi va thach thirc, Tap chi Khoa hoc X&
h6i mién Trung | ! |

1

Tran, X.Q., Dang, V.M, Nadine T. (2020). The role of servi¢escape and spc}i;lgflf 1Iﬂ?;g;:raéﬁq;3n toward customer service
experience in coffee stores: The case of Vietnam, Intie;rn]atiional journ; of culture: tourism and hospitality regearch.

| | P
Tran, X.Q., Dang, V.M, Nagdine T. (2022). The effer;}s of café servicescape o1} :I‘ loyee job satisfaction-ceritered on
social interaction, jobi experjence aa:,Ld emotional experiencei A spdy in Vietnam, ournal of Human Resources in

Hospitality & Tourism.

Dang, V.M (2024). Factor?.';s affectings :.:rsaﬁsfaictiofll and Iintentipf{ to continue using logistics services on mobile platforms: 1
A study in Vietnam, InterrJlla‘gional raonfereng‘;‘é on commerce arid distribution: S%ustainabll_e development in trade and

distribution. Co i

Nguy@n T6 Nhw, Déng Van My va Ngd Thi Khué Thur (2024). Ahh huong olia Marketing - Mix xanh dén § dinh mua

PGS. TS. Ping
Duy M¥y

xanh ciia ngudi fidu dung Viét Nam, Tgp chi Khoa hoc Thuong mai, §6 190
1 I [ | I ¥ |

4 AR = =\ W\
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Dang, V.M (2023). How is the quality of logistics services assessed by cufptom ers fq T IOgl‘nthS busmess

6 implementing digital transformatmn an empnncal study i in Vietnam, Proceedmgh the international conference on
business based on digital platform (BDP-3) J
Dang, V.M, Tran, H.V, Nguyen, T.N.T'(2021) The 1mpact of dlglta] transformation on susta1nab1l1ty in retail qndustry -

7 | The case of tourists 1n 'Danang Clty Proceedings the international cc)nferc=a'1ctL on bﬂsyrnéss based on di gital platformn
(BDP 2021) i

8 Bao Trung, Chau My Chi (2024). T4c d6ng tir gia tri cdm nhén dén quyet chnh Iiza chon nganh ctia sinh vién cdc Trudng |.
Pai hoc tai TP. Hb Chl Minh, Tap chi Tai chinh, 825, 219-222. -

9 Bao Trung, Pham Th1 Thuy Digu (2024). Marketing tru*ren thong x4 hoi .41111 l rdrg dén hinh dnh thuong ];hleu Ranpr
Cercon, Tap chi Kinh t¢ Chéu A — Thai Binh Dudng, Thang 2 nim 2024,
Béo Trung, Tran Thi Klm Chi (20’74) Ning cao chat lu'o'ng dich vu ¢ia Trung tim klnh doanh VNFT Tp. H6 Chi Minh

10 | tai Cira hang 249 Phan DPinh Phuflg Phong bén hang khu vire Gia BmL Tap chi Kmh té Chéu A — Théi Binh Duong,
Théng 1 ndm 2024. .

| : .

Tran Thi Huong, Bao ‘Trung (2023). Environmental impacts on the- perception of young guneramon toward the

11 | purchasing intention of green furniture in Ho Chi Minh City, Science & Technology D ev{f-lopmentlwrndl Economics . | TS Bao Trung
- Law and Management 2023, 7(4):4783-4793
Bao Trung (2023). Sqf gin ke{ clia nhén vién véi cac lbong ty Bao hLem phi nhai tho tai TP. Ho Chi Minh, Tap chi Tai

12 | |
chinh, Thang 9 ndm 2023
Pham Xuan Giang, Bui Huy Khoi, Bao Trung (2022) Impact of flmctlonal and fﬁéychologmal barriers on I reen

13 | consuming intention of people in Hd Chi Mlqh City, THe 2nd hlternatlonal Conference on Advanced Tecljndlogy &
Sustainable Development (ICATSD 20’23) 543 - 552 |

14 Béo Trung, Nguyén Ding Trung (2022). Tac dong ch ngudn gbc xudt xu tlﬁét b1 do mirc Nhat Btm den y dinh mua
hang clia khich hang doanh nghlep tai thanh pim Ho| Chi M.mh Tap chi F’mh té Chau A- Tha.1 Binh chmg

15 I-)ang Thé Hién, Ta V Thanh, Tran Quang Phu (20220 Lorporatlon ("ulpure Factors Affects Employees

Organizational Comm ment a Resedrch in Cdnstrucuon Materials Enterpnse., 1n Vietnam. Journal of Pharmaceu‘hcal

TS. Ta Vin Thanh .
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Ta Vin Thanh (2022) Chit hicmg dich vu khuyeri mal, s¢ thOva Inan va 1ong trung' thanh ciia ngum str dung vi dién tir
tai thénh pho Hb Chi Minh. Tap hi Khoa hoc & Pao tao Ngan héng, Hoc vién Ngin hang sb 238 thang 3, 2022, Tr 74-
82 va s6 239 thang 4, 2022, Fr 6%—70 .

|
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Ta Vin Thanh, Ldm Ngoc J?huy, Nguyen ?Buing Trﬁ@u Ho Tli}l Thao Nguyén Tran Ba Duy Linh (2022). Méi quan hé
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12. POINGU GIAI\ G VIEN THAM GIA GIAN(: DAY

Danh sach glang vién, |

¥ .
tha khoa hgc cq‘ hitu ﬁham gia dao tao m& hqc' phin trong chu’o’ng trmﬂi dao tao

_‘, o
% Hoe haml, oc vi, him ; ;lfll(:l’igg(;:;
p1 - | v ', - ‘ ! ' d‘ . b 1 : 2 4 [}
T Ho va tén ]Jphim %6 t nghiép Nganlv Chuyén nganh Hoc phin gidng day (hoc k§, nim
4 hoc)
Ping Vin M¥ t e Tién si, Ouan tri kmh doanh |~ Phuong p h alD nghién ctru Marketlng Hocky 1,
1 | 97/02/1967 PGS, 2015 it ariostin - Marketing | traqnghm i thit 1
' ting - Quan tri kénh Markctmg
i . . - Quin trj Mark en}ng toan cdu
Béao Trung [ Tién S, sull - Mdrkf‘tmg ky thuat ) Hocky 1,
2 | 04/04/1969 Y 2010 Q}m B Jenlideenh | - Tri tué nhén tao trong Marketing . nim thir 2
Quan tri thuong Iueu ¢hién luoc | _
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Hoe him 1 Thoi gian
S6 5 i > | Hoe vi; nim . o 2 ; A ea ] giing day
TT Ho va tén nam 1A 1\1’1“‘“ iep Nganh/ Chuyén nganh Hoc phan giang day (hoe k§, nim
phomg . hoc)
- Quén tri ddi méi va phat trién san
Ta Vﬁn Thanh g v | l pham Hocky 1
3| 50/12/1972 Tién si, 2018 | Quan tri kinh doanh -L3 p] ké hoach Marketmg i i this 5
: : "~ Chién luoc va chién thuat dinh gla o
- Quan trj truyén théng doanh nghl Sp §
Quan tri Marketing dich vu %
. - Lap ké hoach truyén théng 4
Nguyén Anh Tuén Y L, . Marketing ‘I Hoc ky 1,
4| 01/06/1975 Tién 51,2021 | Qi - Quén tri quan hé cong ching chién | nam thir 2
luoc 1
- (‘h1en luoc Marketing ndi dung -
- Hanh vi nguoi tiéu dung néng cad
- Phuorng phap nghién ctru Markeu:ng
Du Thi Chung Ay ERTTR ey -Marketmg x8 hoi é Hoc ky 1,
5 09/05/1986 Tien f, 2022 Q"{an trj kinth doank - Dao dre va trach nhiém x3 hdi trong nam thi 2
Marketlng 1
, ‘ - Chién lugc Marketing ndi dung ¥
Nguyén Quyét E I b gl - Quén trj Marketing toan ciu Hoc ky 1,
6 | 24/05/1979 TR L2018 | Doy kdniy doanh | Marketing x& hoi doanh nghiép nim tht 1
Tran Nguyén Khanh Hji P ad e e e i - Marketing trai nghiém Hocky 1,
7| 191171971 Tien s, 2019 | Quéntri kinhdoaoh | a0 4rj keénh Marketing nim thi 1
Nguyén Thi Didm Kiéu s I - Quén tri Marketing dich vu Hoc ky 2,
8 08/08/1986 ‘ Jakw &5, 2020 Quign & ktaip d"Dfmh -Marketing tréai nghiém ; nam thix 1
Nguyén Pham Hanh Phiic T1en §f, Viét v gaibeqiilid ol - Quén tr di méi va phat trién san Hocky 1,
? | 24/04/1988 Nam, 2024 | @ inp dppnh niim hir 2

'pham moi

SR B e 1
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S6 Hoe hiku; ]Ioc vi, hitm | J ;il:;?nigg(::;
LA »~ 1y - LA i A s @ " el
TT Ho va tén nim tbt ngﬂlqp Ngaqlh/ Chuyén llelel];Ih Hoc phan giang day (hoc k, nim’
phong : | .
: hoc)
- ng dirc va fI'chh n]nem x3 hdi trpng
Markehng ]
Lai Vin Nam S 5 a5 i g ] Hoc ky 2,
10 20/03/1973 Tien o, 2020 '.I}net %{;(_oc - ’Ilnet hoc nim thit 1
11 | Nguyén Tén Hung Tién &, 2009 | Kinh té - Tridt hog g gg‘ ;yﬁzi
| e e Tién si. Khoa hoc méy tinh, \
Truong Thanh Céng 13 - Tri tué nhan 1:50 trong Marketmgi Hocky 1,
12 | 10/01/1980 Czech | cong ngh truyén théng | Marketing k3 thust §3 nim thi 2

Republic, 2021
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13. MA TRAN MOI LIEN HE GITA CHUAN DAU RA VOI CAC HQC PHAN |
- TRONG CHUONG TRINHPAO TAO

~ CHUAN DAU RA CUA
CHUONG TRINH PAO TAO
Mirc tw chi
5 ) . Kién thirc K§¥ ning va tw chiu
Ma !lmc- - TENHQCPHAN ' trach nhiém
PRAR-f. - L e e — .
) () en < w = - ==} (=) =
(=] (=] =} =] o= (=] (= (=) (=] —
Q| e|Q|Q| Q||| Q|Q
S I U N s ™ I = I = I = R S
= P P =1 By A~ | A4 A =7 R
Kién thirc chung
MKTO1 | Triét hoc R R R | M
MEKT02 I—Iﬂanh vi nguoi tiéu ding M M R
nang cao
Kién thitc nganh va chuyén nganh
T : T
MEKT03 Phuong phap_Nghlen clru M R | R Ml MR
trong Marketing _ . _ 7
MKTo4 | n tr Marketing foin M| M| M M|M|M|M|M
MKTO5 | Marketing chién hrge M|M|M MIM|M|M|M
MKTO06 | Quén tri Marketing dich vu" M M R|M|R
MKT07 | Marketing k¥ thuét s MIM|A| M MIAI M M| M
MKT08 | Marketingx& hoi I IM|AMIM|A|M Al M| M
MKToy | Qudntidoiméivaphat | w4 6g | A | M| M| M
fri€n san pham moi
MKT Pao dic va-trach nhig¢m x& } -
10 héi trong Marketing RAIR MR B M % | M
MK | ehiretu tink-hudng M|M|M|M|M|M M| M
thucté 1
vcr | RIBiite cinfish hoong M| R M R | M M.
| thue té 2
Pinh hwéng Quén=trinmarketing
MKT13 | L&pké hoach marketing A|R | M| M M| M| M
MKT14 C.hwn .I}rc_yc va chién thuat NEBYARY MIMIMI|R
dinh gia
MEKTI5 Tri tué phan tao trong M M M
.| Marketing
MKT16 | Marketing trai nghiém M MR M| M M| M| M
"MKTI17 | Quan tri kénh Marketing M| M|R| M MMM M
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Pinh huéng thwong hiéu - trayén thong

MET1s |y dwgkehoghimyen | o R | M M M| M|
thong marketing
Quén tri truyén théng
MKT19 doanh nghiép M M| M| M M| M
MET20 | QAR quan hg cong M M| M R|R|M|M
" | chingchiénlwoe | 2] N3
MKT21 Quan tri thuong h1eu chién M M | M M| M| M
luoc
MKT22 Chién lugc marketing ndi M|l R IR | M R | M| M
dung
Tét nghiép
MKT23 | Dé 4n tét nghiép M|A|A|A|M| M|A|M|A

Chii thich: Mitc d6 déng gop, hd trg ctia hoc phin dbi véi PLOs dugce xéc dinh cu thé
nhu sau:

o [ (Introduced) — Hoc phdn c6 hé tro dat dwge PLO va & mikc gidi thigu/bdt dau.

e R (Reinforced) — Hoc phén ¢ hé tro dat diroe PLO va & mircndng cao hon-mikc
bar dau; cé nhiéu co hdi dugc thuc hanh, thi nghiém, thuc té, ..

o M (Mastery) — Hoc phdrecé hé tror cao-dat duge PLOv&-6 mike thuan thuc/thong ‘
hiéu. "

o A (4ssessed) — Hoc phan quan trong (hé-tro t6i da viéc dat duee PLO) can dugc
thu thdp minh chitng dé dénh gia chudn dau ra clia-chwong trinh-déo-tao.

14. MO TA T6M TAT NOI DUNG CAC HQC PHAN TRONG CHUONG-TRINH
PAO TAO
14.1. Tén hoc phin: Friét hoc

% Hoc phan hoc truée: Khong
+ Tém tat muc tiéu, ndi dung ctia hoc-phan:

+ Muc tiéu cﬁa*hoc,phﬁn: Cung cbkién thirc triét hoc cho cong vi€c-mghién ctru
thuge Iinh vye kinh doanh va-quan Iy néi chung va Marketing-néi riéng; gitip-ngudi-hoc
ning cao nhan thirc_co sd triét-hoc clia duong 101 cach-mang Viét Nam, dic biét 1a dudng
161 cach mang ViétNam trong thoi ky d6i méi—Hoc vién ¢6-k§ning phan tich, so sanh
danh gia dé thiy duoc su ding dén, tinh khoa hoc va cch mang cla triét hoc Méc -Lénin,
dac biét 1a k¥ nang phén tich duoc su van dung céc hoc thuyet triét hoc, dic biét triét hoc
Méc-Lénin vao didu kién cu thé & ViétNam. Van dung iy ludn triét hoc @ tich cuc phat -
hién va dua ra nhiing giai phap phat trién cac linh vyc kinh doanh va quan I, cu thé linh
vue marketing phuc vu dudng 16i kinh t€ cta cich mang Viét Nam trong thoi ky d6i méi.

+ Tém tit ndi dung: Hoc phén con trang bi cho ngudi hoc thé gisi quan va phuong
phap lusn triét hoc, bd phan 1y ludn nén tng clia chii nghia MAc-Lénin; Nam viing nhiing
ndi dung co ban vé thé gii quan va phuong phép luan triét hoc cia chit nghia Mac-Lénin
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vira 14 hé théng Iy ludn ciia chi nghia Méc-Lénin, vira la diéu kién co ban & van dung no

mot cach sdng tao trong hoat dong nhéan thtrc va thuc tidn dé giai quyét nhitng van de ma

doi sbng x3 hdi cta dat nudc, cla thoi dai dang dit ra.
“ Pép ting chuin diu ra clia chuong trinh dao tao: PLO1(R), PLO4(R), PLO?(R),
PLO8(M).
14.2. Tén hoc phin: Hanh vi ngudi tiéu ding ning cao
+% Hoc phan hoc truéc: Khﬁng
-+ Muec tidu ctia hoc pha,n vAtom.tit nbi dung P R

+ Muc tiéu hoc phan Hoc phan Hanh vi nguol tieu dung nang cao nham cung b o

kién thirc cho hoc vién vé hanh vi ngudi tiéu dung, tir d6 hoc vién c6 thé phén tich chuyén

sdu c4c dic diém ctia hanh vi ngudi tiéu ding, tap trung vao nhom nguou tiéu ding c4 nhén -

va nguoi tiéu dung t& chirc. Ngoai cac muc tiéu vé kién thire, hoc phén gitip cho nguorl hoc
van dung céc hidu biét hay chinh xé4c hon 1a sy thiu hiéu hanh vi ngudi tiéu dung dé co the
d& xuft va sang tao cdc hoat dong marketmg hiéu qua dya trén “su that ngim hiéu” vé
ngudi tiéu dung cling nhu cac ti€u chuan v& vin hoa, phap Juét va dao dirc trong vige nghién
ctru hanh vi ngum tiéu diing va cac yéu té anh hucrng dén hanh vi ngudi tiéu ding.
+ Tém tit ndi dung mén hoc: Hoc phin Hanh vi ngudi tiéu ding nang cao tip
trung phidn-tich va Iam 16 cac khéi niém lién quan dén hénh vingudi tiéu ding, cac md
hinh hanh vi mua hang, céc giai doan trong quyét dinhrmua va dic biét-1a phan tich céc
nhén t§ (bén trong va bén ngoai) 4nh hudng dén timg giai doan cu thé v&i ca nhém ngudi
tiéu dimg ¢4 nhan va nigudi mua hang t6 chie.
* Pép tmg chuln d4u ra chuong trinhrdao tao: PLOIM), PLO6(M), 2. .LOS(‘R)
14.3. Tén hoc phin: Phwong phép nghién ciru trong marketing
+% Hoc phén hoc tru Lhong
+% Muc tidu hoc phin va tém tit ndi dung mén hoc:
: Muc tieu hoc phin:Hoc phir-nhim trangbi cho ngudi hoc kién thie ly thuyét

va thyc tién vé&p .hucng phép nghién ctru trong markehmg, cach thie thiét ké nghién Cuu";

-marketing, cdc yéu to cla nghién clu-marketing va t6-chirc thuc hién nghién clu
marketing. Trén co s& d6, ngudi hoc s€ c6 kha nang thyuc hién nghiémretu vé& marketing va
thuc hién cong tac nghién ciu va t6 chirc nghlen clrumarketing cla cac doanh nghlep, co
kha nidng klen tao va ra cac quyet dinh v& nghién ctru marketing dép tmg céc yéu ciu dé

xuét va tu vin hoach dinh chién luge marketing va-c4c chinh sich marketing hiéu qua;

néng cao kha néing canh tranh va-hiéu qua kinh doanh cta o chire.

+ Tém tit ndi dung mén hoc: Hoc phin phuong phép nghién ciru trong-}viarkpﬁng
s& tap trung trinh bay céc kién- thirc lién quan dén khai-niém va vai trd cla ngliéa=c
marketing trong_doanh nghiép, cac budc thuc hién nghién ¢ marketing va céc phuong
phap nghién ctru-duge st dung nhim thiét k&, thu thap, xt ly dit liéu va bo céo két qui
Tighién ctru nhim hd trg ban hanh chinh sach marketmg cta doanh nghiép dva trén két qua
nghién-ctu thi truong.

« Dép tmg chuin dAu ra chwong trinh dio tao: PLO1(M), PLO3(R), PLO4(R)
PLO7(M) PLO8(M), PLO9(R).
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14.4. Tén hoc phin: Quan tri Marketing toan ciu
+% Hoc phén hoc trudc: Khéng
+% Muc tiéu cia hoc phin va tém tit ndi dung:

+ Muc tiéu hoc phan Hoc phén nay la ciing cb va phat trién kién thic va ky na.ng, ‘

nang lyc ty chil ciia hoc vién vé linh vuc quan tri markctmg trong bdi canh toan cau; dong

_thoi, hoc vién phat trién ning lyc va kha ning ra quyet dinh quan tri marketing toan ciu
dem lai thanh cong cho doanh nghiép/td chic.

+ Tém tit noi dung: Noi dung ctia hoc phin bao gdm nhiing khai niém vé
marketmg, quan tri marketmg toan ciu, phan tich méi truéng va nghién ctu marketing |
trong bbi canh toan ciu, phan khic thi trudng, xéc dinh thi truong muc tiéu, dinh vi, cac
chién lugc tham nhap thi trudng toan céu, chién Iwgc marketing hén hop, chién hrgc cho
thi truong maéi ndi va danh gia do ludng két qua thure hién cédc hoat dong marketing toan
cau.

% Pap tng chuin diu ra chuong trinh dao tao: PLO2(M), PLO3(M), PLO4(M),
PLO6(M), PLO7(M) PLO8(M), PLO9(M), PLO10(M).

14.5. Tén hoc phin: Marketing chién lwge
+% Hoc phén hoc trrée: Khong
¢+ Muc tiéu cua hoc phﬁn va t6m tit ndi dung:

+ Muc tiéu ctia hoc phin: Hoc phan Market'mgmchjén luge céng cb va phét trién
kién thitc va cong cu nén ting-thdm khai théc cac loi the canh tranh ctia doanh nghiép hién
tai va tiémniing @ gitp doanh nghiép dat dugc thanh cong frongmarketlng t6t hon se-vé6i
d6i thu. Thong qua nghién clru chuyén sau va van_dyng c4c kién thic marketing c.hlw
luge, ngudi hoc ¢6 thé hinh thanh tu duy chién iugc trong hoat déng marn:etmg trong-mébi
quan hé tuong thich v&i céc hoat dong khéc trong doanh-nghiép-vanhiing yéu td moi trnrdmg
marketing ¢6 nhiu bién.ddng.

+ Tém tit ndi dung: Hoc phin Marketing- chién lugc tap trung vao cae qguven tac,
cdng cu va quy trinh heach dinh chién lugc-marketing- nhdm dat-dugc cic muc tidu
marketing chién hroc clia td chire trong dai han. Céc ndidung bao gbm_kh4i niém, vai tro
cta-marketing chién-lugc, cacndi dung va cdng cu phan tich thitrudng, khich hang, adi -
thit va-doanh nghiép. Bén canh dé, hoc phén théo luin cdc md hinh xAy dung chién luge
va phét trién céc chién Iugc bao gdm chién luge marketing, chién luge thuong hiéu, chién
lugc marketing mbi quan hé-va-quan-tri khdch-hing cling nhu cich thitc thuc hién va dénr—
gié, didu chinh chién luge.

« Pép ting chuin d4u ra clia chuong trinh d&o tao: PLO2(M), PLO3(M), PLO4(M), -
PLO6(M), PLO7(M) PLO8(M), PLO9(M), PLO10(M).

14.6. Tén hoc phin: Quin tri Marketing dich vu
+% Hoc phén hoc truéc: Khong

*» Muc tiéu ciia hoc phéan va tém tat ndi dung
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+ Muc tiéu chung: Hoc phan quan tri marketing dich vu cting cb va phat trién kién
thitc v& quén tri Marketing dich vu hién nay tai cic doanh nghi€p. Sau khi hoc xong quan
tri Marketing dich vu hoc vién c¢6 ning luc vin-dung, phan tich, danh gia duge céc hoat
dong quan tri marketmg dich vu trong doanh nghlep tir viée hidu biét khach hang, dinh vi
san pham, c4c chién luge phat trién dich vu, chit lvong dich vu va marketmg hén horp

+ Tém tit ndi dung mén hoc: Noi dung ctia hoe phén bao gdm téng quan vé dich
vu, quan tri marketing dich v, hiéu dugce khach hang dich vu, dinh vi trong dich vu, chat
* lwong dich vy, dinh huéng mé hinh. phat trién dich vu - chién lugc phat trién dich vu trong

doanh nghiép, quan Iy chién luge phét trién - dinh huéng chién lugc kénh méi cho dich

vu, marketing hn hop trong dich vy, d6i mai t6 chirc thue hlen marketing trong doanh -
nghiép dich vu.

% Dap g chuin dAu ra_ctia hoc phan PLOI(M) PLO4(M), PLO6(M), PLO7(R)
PLO8(M), PLO9(R), PLO10(M)

14.7. Tén hoce phz’in: Marketing ky thuat 50
« Hoc phin hoc truéc: Khong
+% Muc tiéu cia hoc phén va tém tht noi dung'

+ Muc tiéuhoc phin: Marketing ky thuat sb.ctng-cb va phat trién chuyén sau si
dung_c4c phuong tién, cdng nghé k¥ thuat s trong hoat dong Marketing. Hoc Vlen co the
van—dung, phan tich, danh gi4 mdi truong kinh deanh trén nén ta.ng ky thuat s6, xdy dung
chién luoc, ké hoach trién khai céc hoat dong’marketmg trén nén tang sb.

F Tom tht ncl dung cia hoc phén: Hoc phan Marketing k§ thuét- 6 bao gbm céc
khai_ mf‘m k¥ thuét s va marketing kv thuét s, phan tich moi Iru:orng vi mo, vi mo xay
dung Chle’l luge markehng K& thudt s, marketing | non hop k¥ thuat sb, marke"ns mdi quan
hé trén nén tang o, trai nghlem khach hang truc tuyén, hoach dinh chin-dich su dung céec-
phuong tién cong cu k¥ thuét so kénh phén phéi k¥ thuat s6-va dénh-gié, cai tién viéc thue
hién kénh phan phdi k¥ thudt- 5.

% Pép tmg chudn dAu ra-ctia hocphin: PLO1(M), PLO2(M), PLO3(A), PLO4(M),
PLO6(M), PLO7(A) PLO8(M), PLO9(M), PLO10(M).

14.8. Tén hoc phin:-Marketing xa hdi doanh nghiép
** Hoc phan hoc trudc: Khong
& Muyc tiéu ctia hoc phén va tém tit ndi dung:

Muc tiéu ctia hoc phin: Hoc phin gitip-hee vién cung b kiémrthirc Marketing
xa hdi; gitip hoc vién van dung phén tich, danh gia, cai tién-céc hoat dong marketingxa _
hdi doanh nghiép nhim thay dbi hinh vma-nhan vi muc tiéu lgi ich va gié tri cho ca cong
ddng, cho-mot thé glO’l va ﬁrong—lai phat trién bén viing va t6t dep. Hoc vién phat- trién
dugc cac ky nang 1ap ké hoach, trién khai thuc hién va dénh gi4 cac chuo*ng trinh marketing
x4 hoi hudng dén thay dbi hanh vi c4 nhan va xa hoi véi mot vin @& x4 hoi cu thé.

+ Tém tit ndi dung mdn hoc: Hoc phén Marketing x& hoi tap trung lam 18 cac

khéi ni€ém, nguyén tic marketing, dinh huéng quan diém marketing x4 hoi, quy trinh phéat

trién mot chuong trinh marketing x4 hdi, phan tich cong ching va khéch hang muc tiéu,
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lap ké hoach cho chuong trinh marketing x& hdi, Maketing hdn hop trong marketing x& hoi
va céch thitc td chire thue hién ciing nhu danh gid hidu qua moét chuong trinh marketing xa

héi.

% Dép tng chudn diu ra chuong trinh dio tao: PLO1(M), PLO2(A), PLO3(M), -
PLO4(M), PLO5(A), PLO6(M), PLO8(A), PLOY(M), PLO10(M).

14 9 Tén hoc phan Quin tri d0i méi va phat trién sin phim méi

o Hoc phan hoc trude: Khong
& Muc tiéu ctia hoc phin va tom tit ndi dung:

+ Muc tiéu cila hoc phan. Gitp cho hoc vién hidu biét chuyén sau vé& quan tri doi
m6i va phat trién san phdm niéi trong bdi canh ngay nay. Bong ther, hoc vién phét trién
ning luc, k¥ ndng va kha ning ra quyet dinh trong viéc phét trién san pham méi, dem lai
thanh cong cho doanh nghlep/to chitc: tir hinh thanh ¥ tuéng san phim, phat trién khai
niém, thiét ké, thir nghiém, dén tung san phém ra thi trudng va quan tri d6i méi va phat -
trién san phim méi.

+ Toém tat ndi dung hoc phin: Hoc phin ndy cung cép cho hoc vién cdc Céc quan
diém vé quan tri dbiméi, vong doi-sin phdm va mérong Vong doi san phén: Sir dung cac
m6 hinh (m6 hinh tinh va-dong) va phanrtichrcdc m6-hinh d8i méi tai doanirighi€p. Quan
tri cong nghé va dbi méi séng tao tai doanh-nghiép. (¥ tudng "101) Ung dung phét trién san
phim méi theo phu'ong phéap 5D, Tién trinh hinh thanh san pham mai, Van dung marketmg
khi dua-ra mot-san phdm méi, Tién hinh tung ra-mét san phém méi-va Phat trién san phdm
m&i trong mdt s6 linhvye.

-+ Dap-tmg chuin diura ciia chueng trinh dao tao: PLO1(M), PLO2(M), PLO3(A),

PLO4(M), PLO7(M) PLOS(V), PLOY(M).

_14.10. Tén hoc phan: Pao dire virtrach nhiém xa hdi trong Marketing
%+ Hoc phi"m hoc trude: Khong
%+ Muc ti€éu hoc phén—v‘a tom-t4t ndi dung:

+ Muc tidu hoc phan: Myc tiéu chinh cia hoc phin Pao dirc va Trich nhiém x4 .
hoi treng marketing nham cing cé-vaphat trién cac kiénthite vé dao dtc kinh doanh, dao
dirc trong marketing va trach nhiém x4 hoi ciadeanh nghiép n6i chung va thé hién trong
c4c hoat-dong marketing noi riéng=Tucac kién thirc c6 duge, ngudi-hoc cé thé van dung
céc nguyén tic, Khia-canh dao dic va trach nhiém xa héi d& dinh hucmg va thue hanh hi€u
qua céc heat déng marketing trong doanh nghi€p. Ngoai ra, hoc ph 1n cfing gitip ngudi hoe
hinh thanh thai d4-tich cuc va sw tu nguyén trong viéc thuc hénh trach nghiém cta doanh '
nghiép cling nhu cac hoat dong marketing trén nén tang dao dirc.

+ Tém tht ndi dung: Hoc phan Pao dtc va tréch nhiém x3 hoi trong marketing tép
trung 1am rd va phén tich c4c khai niém, quan diém va nguyén tic vé dao dirc néi chung
ciing nhu khia canh dao dtc va trach nhiém x& héi ap dung trong marketing. Hoc phin
cling s& trinh bay, phan tich, cach thic xay dung va trién khai x4y dung vin hoa doanh -
nghiép, trach nhiém x& hoi cla doanh nghi€p, va trién khai c4c chuong trinh dao dic kinh
doanh trong doanh nghiép.
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% Dép tmg chudn d4u ra chuong trinh dao tao: PLOI(R), PLO2(R), PLO3(M),
~ PLO4(R), PLO5(R), PLO6(M), PLO7(M), PLOS(R), PLOY(M), PLOlO(M)

14 11. Tén hoc phin: Nghién ctru tinh hudng thwe té 1
+% Piéu kién tién quyet: Phuong phap nghién ctru trong marketing
< Muc tiéu hoc phin va tém tit noi dung:

+ Muc tiéu cla hoc phan Giup hoc vién nim bit va vin dung duge nhing kién

thirc nén t tang va chuyen sau v& markefing; st dung cac kién'thirc, k§ ning clia mot'nhd

quan tri linh vyc Marketing dé nghién ctru céc tinh hudng xay ra trong thuc tién hoat dong
Marketing tai doanh nghié€p.

+ Tém tit ndi dung Nghién ctru tinh huéng thuc t& 1 cung cp cho ngucn hoc
nhitng kinh nghiém thuc té trong viéc xdc dinh, phan tich va giai quyét céc vén @& nho su
gitip d& ctia ngudi hudng din. N6i dung tinh hudng xoay quanh céc chii d hanh vi nguoi

tiéu ding, hanh vi mua cta td chirc va cac hoat dong Marketing dang d1en ra trong thue °

tién hién nay. Thong qua nghlen ctru tinh huong, ngucn hoc s& co nhleu co hoi tlep cén cac
ban mé ta cac van dé vé td chitc, cac tinh hudng vé chinh sich, vé quan Iy klnh té dién ra
trong thuc tién, tir d6 nguoi hoc s& tu phén tich céc tinh hubng, du doan vén dé va trinh
bay cacphuong phap giar quyet cta minh sau dé thao lun, danh gia dé tim ra giai phép
t6i . -

- BDép tmg chudn du ra-ciia chuong trinh dao tao: PLO1(2 ND); PLO2(M), PLO3(M),
PLO4(M), PLO5(M), PLO6(M), PLO7(M),-PLO8(M), PLOS(M), PLO10(M).

14.12. Tém hoc phan: Nghién cire tinh hubng thwe té-2
%+ Hoc phan hoc truéc: Marketing chién luge, Quan tri Marketing dich-vu
+¢ Muc tiéu ctia hoc phin-va tém t4t noi dung.

+ Muyc tiéu cua hoc phén Muc tidu ctia hoc phén 14 gitp hecvién van dung duge
nhitng kién thitc chuyén sau-vé Marketing; st dung cac ky ning va cbng cu quan tri-
~marketing hién dai & tim chién luoc doanh nghiép dénghién ctru céc tinh huong X&y ra

trong thuc tién trong hoat dong Marketing doanh nghi€p trong béi canh chuyén ddi sb va .

toan cAu hoa
+ Té6m tit ndi aung Nghién ctru tinh. hudng thuc & £ 2 cung chp cno ngu'b'i hoc
nhitng kinh.nghiém thuc té  trong viée x4c-dinh, phén tich va giai quyét céc vén d& nho sy

gitp d& cua ngum haotrgﬂan Néi.dung ctia tinh huong xoay quanh cac chi @2 & thm chién

roe cong ty, tm chién luge trén pham vi-tedn chu, du doan dwgc cic nhitng-vén 3

Marketmg s& dién ra- trong tuong lai.- Thong qua nghien cuu tinh hudng, ngudi hoc s€ co
co hoi tiép can véi cac van @& v& td chirc, c4c tinh huong v& chinh_séch hoic c4c vén dé
lién quan.dén quéan 1y kinh té dang x4y ra trong thyc tién, tir d6 ngudi hoc s& tu phan tich
céc tinh hudng, du doan két qua va trinh bay céac phuong phap giai quyét clia minh sau d6
thao luan, dénh gia dé tim ra giai phap t61 . -

2 Pap (g chuén dAu ra cta chuong trinh dao tao: PLO1(M), PLO2(R), PLO3(M), |

PLO4(M), PLO6(R), PLO7(M) PLO8(M), PLO9(M), PLO10(M).
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14.13. Tén hoc phin: Lap ké hoach marketing
++Hoc .phén hoc trude: Khong
% Muc tiéu ctia hoc phén va tém tit noi dung

+ Muc ti€u cua hoc phan Giup hoc vién cling cb va phét trién duge k¥ ning vén
dung, phén tich quy trinh lap k& hoach @ x4y dung dugc mot ban ké hoach marketmg phu
hop véi doanh nghlep, trén co s¢ d6, hoc vién néng cao nang lwe lap ké hoach t1en do va
ngudn Iuc dé t6 chirc thye hmn kiém tra gidm sat ké hoach marketing d6.

+ Tém tht noi dung: Hoc phan xiy du:ng k& hoach marketing cung cp kién thirc
chuyén sau, quy trinh tht tuc trién khai 14p k& hoach marketing trong doanh nghiép. Néi
dung hoc phin nay duoc xay du'ng trén quan diém * xay dung ké hoach marketmg bao
gdm kién thirc chién luge va chién thuét, 14p k& hoach-tb chirc thuc hién, kiém soat va-d4nh
gi4 thanh qua marketing trong sudt qua trinh thuc thi.

% Dap ting chudn diu ra cua chuong trinh dao tao: PLO1(A), PLO2(R), PLO3(M),
PLO4(M), PLO7(M) PLO8(M), PLOY(M)

14.14. Tén hoc phin: Chién lrge va chién thuit dinh gid
% Hoc phan hoc trude: Khong
< Muc tidu-ctia hoc phin va tém tit ndi-dung:

+ -Muc-tiéu cua oephan%{oc phan Chién lugc va-chién thuitdinh g1a san phim
giup- hoc vién \.«UI].B cb vaphat trién sy hiéu biét, nang cao rhéa-thtc lién quan dén céc kién
_thitc v& gia va chién luoc dinh gid san phim trong bdi canh ngay nay. Dong thoi phat trién
nang luc—ky ning; kha nang phan tich vara quyét dinh lién quan dén chién luoc dinh gid _
san pham dua trén khéch hang-d&-mang lai- thanh cong cho doanh. nghleplio chirc: Phin
tich gi&tri va truyén thong gi4 tri, cac quyét dinh vé gid nhu xac dinh cor cAu gi4, c4c chinh
séch va chién lwoc dinh gié, co cu t& chic dé trién khatemenllws, vén @ dao dirc trong
dinh gia san pham

+ Ténrtit ndi dung Hoc phén Chién lugcva ~chién thuét dinh gi4 giai thich cach
quén ly thi treong mét edch chién lwgc va cach ting truéng-c6 lgi-hon. Thay vitinh gra dé -
trang tri chi phi hodc dat dugc muc tiéu bén hang, hoc vién s& hoc céach duara quyet dinh
gi4 chién luge dé chirdong quan ly nhan thirc-cua khéch hang vé gi tri, thue diy quyét
dinh mua-hang va dich chuyén dudng cau: Hoc phin Chlen luge va chién thuét dinh gla
tap trung phan tich chudi gia-tri-dinh gi4 chién lugc bao gdm séu yéu td chinh cia dinh-gié-
chién lugc. D& dat duge rhing cai tién ‘ben,vcmg d6i voi higu qua dinh gid d‘nl héi pha1 .
lién tuc d4nh gid va didu chinhrnhiéu u-yéu t6 cha chudi gia tri_va phantich v& co cAn td
chire, hé thdng, k§-ning-c4 nhén.

% Papimg chudn dau racia chuong trinh-dao- ’tao PLOZ(M) _PLO3(M), PLO4(M),
PLO6(M), PLO7(M), PLO8(M), PLO9(R).

14.15. Tén hoc phén: Tri tué nhin tao trong marketing
“+ Hoc phé“tn hoc trude: Khong

+ Muc tiéu ctia hoc phan va tém tat ndi dung
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+ Muc tidu ciia hoc phan: Hoc phén nay gitip hoc vién cliing cb va phat trién kién

thirc v& AL Hoc vién ¢6 ning luc van dung, phan tich, d4nh gié Umg dyng Al trong quy

trinh quan tri marketing tir nghién-ctru thi trudng, xay dung chién lugc marketing, phan
khtc thi trudng, x4c dinh thi trudng muc tiéu, dinh vi, marketing hdn hop va marketing
linh hoat.

+ Tém tét ndi dung hoc phén: Hoc phan nay trang bi cho ngudi hoc nhiing kién
thie chuyén sdu vé Al, cdc mo hinh Al, c4c ung dung Al trong nghién citu thi trudng,

hoach dinh chxen luoc- marketmg, phén khic thi tredng, xéc din h thi trudng muc tiéu, dmhv g SR

vi san pham, marketing hdn hop va st dung AI cho marketing linh hoat.
+% Dép tmg chuin dAu ra chuong trinh dao tao: PLO1(M), PLO4(M), PLO8(M)
14.16. Tén hoc phin: Marketing trai nghiém
+ Hoc phin hoc truée: Khong
¢ Muc ti€u ctia hoc ph?m va tém tit néi dung;

+ Muc tidu ctia hoc phin: Hoc phén nay duoe thiét ké nhdm gitip hoc vién nhiing
hiéu biét chuyén siu vé khoa hoc va thuc tién marketing trai nghiém tiéu ding, céc dang
trai nghidm trong quén tri marketing, danh gia xu hudng marketing dinh huéng ngudi ti€u

ding. Tt dégitip hoc vién vin dung, phén tich, danh-gi4 duoc.cic-heat dong marketing -

trai nghiém mét cach hiéu qua hon. Hoc phin ndy ciing cung cip nén tang dé ngm‘)‘i hoc
phan tich dwge-nhu cau khich hing va sdng tao duvecéc trainghiém thuong hi¢u & 4n tuong.

+ Tém: t4t ndi dung hocphin: Hoc phén n"arkeung trai nghle_m,cung cAp cho ngudi
“hoc nhitngkién thirc méi trong linh vuc marketing nham thu hit, thuyét phuc va tang su

twong téc, trai nghiénrgitta thuong hiéu va khach hang. Chinh vi vay, hoc phan Marketing .

trainghiém s& cung cép cho nguoi hoc cdc gia tri cla trainghiém, cdc loai trdi nghiém cta

khach hang cing-nhing diém tiép xtc chinh trong. hanh trinh ra quyét dinh mua-va mua ...

Iap lai ciakhéchrhang. Vi vay, ngimLhoc dugc trang-bi cac kién thirc quan trong-nhim tao
ra nhitng trai nghiém thwong hidu &n tuong dén véi khach hang va lam khéch hing duy tri
viécmua ldp lai thuong higu.

<+ Pép tmg chuén du ra clia chuong trinh dao tao: PLO1(M), PLO2(M), PLO3R), w

PLO4(M), PLO5(M), PLO7(M), PLO8(M), PLO9(M).
14.17. Tén hoc phin: Quan tri kénh Marketing
< Hoc phin hoe-trude: Khong

% Muc tiéu ctia hoc phan-va tém tit nfi dung:

+ Muc ti€uchung ctia hoc phén Gitp hoc vién nim duoc kién thirc vé hoat ddng

phén phéi va c4ch thirc quan tri hé théng kénh phan—puui ctia mdt doanh nghiép. Phén tich
duge-cac yéu td mo'—f:ruong anh huong dén hé thonE, kénh phan phbi, phén tich dugc vai
trd, hanh vi va cac méi quan hé trong kénh tir &6 ¢ ra myc tiéu chién luoc phan phdi va

biét céch thiét k& mdt cAu tric kénh phan phédi va trién khai céc chinh séch dé quéan tri kénh

phan phdi.
+ T6m tit ndi dung hoc phan: Hoc phan cung cdp cho hoc vién cac ndi dung
chuyén sdu vé quan tri kénh marketing, phén tich méi truong, cau tric kénh marketing,
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x4y dung chién lugc kénh marketing, thiét k& kénh marketing va cic hoat dong quan tri,
ung dung cong nghé¢ thong va hau cAn trong kénh marketing. .

+% Pap tng chuin d4u ra ctia chuong trinh dao tao: PLO1(M), PLO2(M), PLO3(R),
PLO4(M), PLO6(M), PLO7(M), PLO8(M), PLO9(M).

14.18. Tén hoc phin: Xay dung ké hoach truyén thong marketing
. *%Hoc _phé‘.n hoc truée: Khong
+ Muc tiéu cta hoc phin va tém tit ndi dung:

+ Muc tiéu ctia hoc phén: Hoc phin x4y dung ké hoach truyén thong Inarketmg
nham trang bi cho hoc vién nhiing kién thirc va k¥ ning nghe nghiép quan trong nhdm gitp
ho ¢6 kha ning phéan tich — hoach dinh (chién lugc va chién thuat) truyén théng cho mét
nhan hang, thuong hiéu trén thi truong, cung nhu kha ning 3 chic thuc hién va kiém tra ’
qué trinh thuc hién k& hoach chién lugc truyén théng thuo‘ng hiéu. Hoc phin nay giup nang
cao k¥ nang thuc hanh cho hoc vién trong viéc 1ap ké hoach, hoach dmh chién Iugc truyén
théng ctia nhan hang/ thuong hiéu va k§ nang doc hidu c4c bao cdo vé két qua truyén thong
thuong hi€u trong va sau qua trinh thuc thi ké hoach truyen théng.

+ Tém tét ndi dung hoc phan: Hoc phin bao_gdm céc ndi dung nhim 1am 6 céc -
khai niémrctia truyén thong’ thwong hiéu, do luong hoat dong thuong hiéu trén thi trudng,
phiirticlhrméi trudng, thiétlap mue tiéu va dinh huéng chién Iugc truyén thong cho thueng
hiéu, thiét ké ndi dung thong diép va xdc dinh kénh — phuong tién tn uyén thong T d6,
hoach dinh va trién khai k& hoach truyén thétig-cu thé, 14p phuong An phén bd ngan sach_
truyén théng, ké hoach du phong cling nhu kiém soat qué-trinh, tién do trién khai kjé'J:Loach.

*» Pap tmg Chuén diu ra cla hoe phan: PLO1(R), PLO3(R),-PEO4(M), PLO6(M),
LO7(M), PLO8(M), PLO9(M).

14.19. Tén hoc phén: Quén tritruyén théng doanh nghiép
+% Hoc phan hoc frude: Khéng
«% Muc tiéuctia hoc phan va tém tit ndi dung:

+ Muc tiéu ciia hoc phin: Hoc phan gitp cho hoc vién cling c¢b va phét trién cac
kién thirc chuyénsiu trong linh vuc truv%n Lhéng doanh nghiép. Hoc vién nhiing k§ ning_
d& xac dinh, phan biét, phéan tich-cie yeu 'td quan trong tac dong dén hinh 4nh va thiong
hiéu ctia mot-deanh-nghiép tir d6 1ap chién lugc, van hanh va quan tri cc k& hoach truyén _
thong mot cach hiéu qua, st dung linh hoat cic cong cu truyén thong tién-tién, hién dai
gilp tlep cAn-ddi tuong cong-ching muc tiéu mot cach hiéu qua, lua CuO -phuong thirc phu
hop dé tuong téc, thiét iap va duy tri t6t cdc mbi quan hé véi céc cép chinh quyén, gi6i
truvén thong, bao chi, cdc nhém cdng ching va céc ben hitu quan khac

+ T6m tit ndi dung hoc phan Hoc phén gdm-cac ndi dung v& chién lugc t Lruyen
théng doanh nghiép, chirc ning truyén thong doanh nghiép, ban séc, hinh 4nh, danh tiéng
doanh nghiép, quang cdo doanh nghiép, xdy dung méi quan hé trong truyén thong doanh
nghiép, truyén théng nodi bd, quan hé véi nha ddu tu, chinh phi va xit Iy khing hoang
truyén thong.
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< Dap tmg chuéin d4u ra cla chuong trinh do tao: PLO1(M), PLO3(M), PLO4M), -

PLO5(M), PLO7(M), PLO8(M), PLO9(M).
14.20. Tén hoc p-hgn: Quén fri quan h¢ cong ching chién lrge
+% Hoc phén hoc truéce: Khong
# Muc tiéu ctia hoc phin va tém tit ndi dung;

_ _+ Muc tiéu chung: Hoc phan ndy cung cap cho nglm‘l hoc nhitng kién thitc, nguyén
tic quan tri trong linh virc quan hé cong chung (PR) dugc van dung trong nganh marketing
(quan tri thuong hiéu va truycn thong marketing). Hoc phan mang lai cho ngudi hoc nhiing
kién thitc hoc thuat nén tang vé linh vyc PR, qua d6 c6 thé 4p dung, quan ly PR trong thuc

tién truyén thong marketmg, tao dung va/hoic quing b4 — gia ting gia tri/tai san thuong -

hiéu. Nguorl hoc hiéu duoc vi tri, vai trd, chitc ning clia PR; nhén dang dugce céc hoat dong
thuc tién ctia PR & mot doanh nghiép, trong linh vuc truyén thong marketmg va quan tri
thuong hiéu; hiéu va ap dung dugc céc co so 1y thuyét, m hinh truyén thong lién quan dén
PR, cac phuong phap k§ thuit nghién cttu trong PR, déc biét 1a nghién ciru cong ching

va cOng luin; hiéu va ap dung cac phuong thirc thiét 1ap, duy tri v néng tAm mdi quan hé _

véi cac nhém cong chiing dién hinh nhu: bao ch1 — gidi dua tin, ndi bd, cong ddng, khach
hang/ngudi tiéu ding, nha dAu tw/cd ddng...; Hiéu trinh ty, phuong cach va c6-kha ning
nghién cttu — phan-tich, 1ap, trién khai thuc thJ va déng gid cac chién luge, chién dich,
chuong trinh PR cho doanh nghi€p,- Lhuong higu.

+ Témr t&t ndi dung hocphén: Hec phan tap trung vao céc ndi durg: tim quan

trong ctia PR trong t& chitc/doanhnghiép; vai trd ctia PR d6i v6i kinh-deanh, marketing, -

xay dtrug/quan tri thuong hiéu; nhitng heat dong thuc tién cha PR trong kinh doanh,
marketmg, truyen thung quang ba va xay dung thuo‘ng ]‘l_ell Vin de dae duc va phap luit

,nghlen cmrcong luan./du luanxa h01 dbi voi nhurg vAn d& PR cu th; Quan ly- PR Xée
dinh cac déi tugng muc tleu/quan trong=trong PR thuc hanh lamrco s& hoach dinh, td chirc
thue thi-va danh gid cic chién lugc, ké hoach/chién dich PR; nhin-diénva- quan ly cée su
¢b/rii ro va khting hoang ctia thuong hiéu/doanh-nghi€p, ...; Phuong thirc.thiét lap, duy tri
vanéag tAim méi quan hé véi cdc nhom cong ching dién hmh nhu: bdo chi — gidi dua tin,
ndi bd, cng dong, khéach hang,- nha dAu tu/cd déng, ...; Céc cong.cu co ban cia PR vénq”/
nang ing dung:-viéttin - bai, thuy yét trinh, dam-phén; thuong luong, tra 151 phong-vén, tai

tro Vit chuc cac su kién PR ciia doanh nghiép,... thuc thi céng tic PR nodiriéng va

marketing, thuong hiéu néi chung mét céch higu qua.

% Dép tmg Chuén du-ra ctia hoe phan: PLO1(M), PLO3{M), PLO4(VD), PLOS(M),
PLO6(7) PEOT(R), PLOS(M), PLO(M), PLO10(M).

14.21. Tén hoc phan: Quén tri thwong hiéu chién lwge
s Hoc phf"in hoc trude: Khong
< Muc tiéu ctia hoc phin va tém tét ni dung:

+ Muc tiéu hoc phan Hoc phin quan tri thuong hiéu chién luac gitp cho hoc vién

cting ¢b va phét trién kién thtrc thuong hiéu va quan tri thwong hiéu chién lvoc. Pong thoi
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hoc vién c6 k¥ ndng van dung, phan tich, ddnh gia cac hoat dong quan tri thuong hi¢u chién
luge nhu tao ra gia tri thuong hiéu, xay dung chién lwoc thuong hiéu, dinh vi thwong higu.
Hoc vién c6 tu duy chién lugc trong thiét k& hé théng nhan dién thuong hiéu, phat trién va
mé& rong thuzcmg hiéu. Hoc vién cé kha néng do ludng dugce hi€u qua hoat dong quan tri
thwong hiéu chién lwoc.

+ Tom tit noi dung hoc phén: Hoc phin cung cép cho hoc vién nhitng khéi niém -
~ chuyén sau vé thuong higu, quan tri thuang hiéu, gi4 trj thuong hiéu, xay dung chién hugc
thuong hiéu, dinh vi thuong hiéu, ‘thiét ké hé thdng nhan dién thuong hidu, marketing tao
gia tri thuong hi€u, phat trién m& rong thuong hidu va danh gia hidu qua chién lugc thuong
hiéu

% Pap ting chuin dAu ra ctia hoc phan: PLO1(M), PLO3(M), PLO4(M), PLO5(M), *

PLO7(M) PLO8(M), PLOY(M).

14.22. Tén hoc phan: Chién lwgc marketing ndi dung
+% Hoc phén hoc truge: Khong
+% Muc tiéu ctia hoc phén va tém tét ndi dung

+ Muc_tiéu chung: Hoc phﬁn nay ctng c¢b va-phat trién cho hoc vién-nhiing kién
thitc v& marketing noi dung-(Content Marketing), chién hroc marketing néi-dung-huéng
t61 khéch hang, theo hanh trinh trai nghiém cia khach hang; quy trinh xuat ban marketing-
ndi dung-va cong cu do luomng h1eu qua ctia chién-dighrmarketing ndi dung. Hoc phén c_mg
giup ngudi hoc rémluyén mot s§ ki niang-nghé nghiép chuyén siu lién quan dén_quia-td
xdy dungva té-chirc thuc hién mét chién luge marketing nd: dung, ddng thoi tao théi quen
1am viéc c6 trach nhiém, tinh than tich cue trong hoc tap varnghé nghiép tuong lai.

+ Tém+it ndi dung hocphan Hoc p‘lan bao gdm- 9 chuong. Marketing noi dung
(content marketing)-1a mét c4ch tiép-cén chién huge tap trung-vao viée tao ra ndi dung nhim.
thu hut, tao va duy tri-sy quan tdm clia-nguoi deekhach hang gitip doanh nghiép dat duge

nhitng muc tiéu truyén théng da dit ra. Marketing ndi dung tip trung vao-viéc taora ndi
dung hitu ich cho dbi tugng muc tiéu ducc xac-dinh 13- Tang, thu hat va gitt chén khach
hang trung thanh v&i mot thuong hiéu va cudi ciing thic dy loi nhuén ciia doanh nghiép/td
~chtre.

> Bap tng (‘rmcﬂrﬁau ra cia hoephin: PLO1(M), PLO2(R), PLO3(R), PLO4(M),
O7(R)_PLOo(M), PLOY(M). '

14.23. Tén hoc phén: P& an tot-aghidp
% Hoc=phin hoctrude: Theo-quy ché dao tao thac si°
<+ Muc tiéu ctia hoc phan va tém tit ndi dung

+ Muc tiéu chung: Muc tiéu ctia hoc phén 14 gitip hoc vién ndm bét va vin dung duge
nhitng kién thirc nén tang va chuyén sdu vé marketing; sir dung cac kién thirc, k¥ ning cia
mot nha quan trj linh vyc Marketing d€ hoan thién d€ an nghién ctru tai doanh nghiép.

+ Néi dung mén hoc: Béo cdo @& an tét nghiép 13 mot ban trinh bay két qua nghién
ctru, d4p tmg cac yéu cau sau: C6 phuong phap nghién ciru phit hop hozc dé xuit giai phap
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méi dé giai quyét hidu qua nhiing vAn dé marketing nay sinh trong thuc tién. P& an tt
nghiép thé hién nang luc van dung ly thuyét khoa hoc va kha ning sir dung cong cu va
phucng phap nghlen ciru dé giai quyét vin dé nghién ciru ctia hoc vién;, Phu hgp voi cac
chuén myc vé vin hoa, dao dirc x3 hoi; D& 4n phai tuéin thi cac quy dinh hién hanh cua
phap luat s¢ hitu tri tué. Viéc sir dung hodc trich din két qua nghién ciru cua nguoi khac
phai dugc dan nguén dﬁy du, 1o rang tai vi tri trich din va tai danh muc tai liéu tham khéo.
Két qua nghién ciru trong dé 4n phai 1a san phim cia chinh tac gia, chua dugc cong bd
trong bét cir mot cong trinh nghién ctru nao khac.

% Dap (ing chuin déu ra ciia chuong trinh dio tao: PLO1(M), PLO2(A), PLO3(A),
4(A), PLO5(M), PLO6(M), PLO7(A) PLOS(M), PLO9(A), PLO10(M).
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